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STABLECASHFLOWSANCHOREDBYRECURRINGINCOMEANDREVENUE
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RLCΩǎ investment portfoliocontinues to account for a 

major share in Revenues, EBITDA and EBIT

Investment Portfolio Development Portfolio

9MCY17 Investment portfolio posted:
Å +5% in Revenues
Å +6% in EBITDA
Å +8% in EBIT

REVENUES (in Php B) EBITDA (in Php B)

EBIT (in Php B)
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CAGR: +11%
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FINANCIALPERFORMANCEHIGHLIGHTSς9MCY17
(PHPIN MILLIONS) 
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9MCY17
% to 

RLC
YoY

16,638 100% -3%

7,821 47% 5%

2,389 14% 6%

1,373 8% 5%

5,055 31% -17%

REVENUE EBITDA EBIT

OFFICES

HOTELS

RESIDENTIAL

TOTAL RLC

MALLS

9MCY17
% to 

RLC
YoY

9,388 100% 4%

5,222 56% 5%

2,178 23% 9%

513 5% 11%

1,475 16% -7%

9MCY17
% to 

RLC
YoY

6,518 100% 4%

2,993 46% 5%

1,716 26% 13%

378 6% 13%

1,431 22% -8%

Net Income up by 2% at Php 4,570; 

while Core Income grew by 5%
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STRONGFINANCIALPOSITION
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EARNINGS PER SHARE

TOTAL ASSETS 
(in Php B)

NET DEBT TO EQUITY

RLChas a soundfinancial position and capital base, and exhibits

prudencein debt management



Á2nd largest mall operator in the Philippines

with 46 malls nationwide, 9 within Metro
Manilaand37 in other urbanareas

Á1,364,000sqmin GrossLeasableArea

Á2,571,000sqmin GrossFloorArea

Á95% latestsystem-wideoccupancy

ÁOver8,100retailers
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Partners

REVENUES

EBITDA

EBIT

+5%

+5%

+5%
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ÁLeading BPO office space provider with 

331,000 sqm net leasable space

ÁTotal leased space for our 13 office 
developmentsis 97%

ÁDominant landlord in the Ortigas
Central Business District

Partners

REVENUES

EBITDA

EBIT

+6%

+9%

+13%

http://www.usautoparts.net/
http://www.usautoparts.net/
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REVENUES

EBITDA

EBIT

ÁMulti-branded hotel portfolio spanning 
essential service hotels to standard 
deluxe hotels.

ÁCompany-owned brands continue to 
expand and grow

Á16 hotel properties with 2,490 rooms 
across all segments

International Brands 

Company-owned Brands

+5%

+11%

+13%


